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Project Overview
In today's fast-paced world, art enthusiasts and event-goers face 
a common challenge: keeping track of numerous art events, 
exhibitions, and concerts while managing their busy schedules. 
Traditional methods of staying informed through newsletters, 
social media, or word-of-mouth are often insufficient, leading to 
missed opportunities and frustration. To address this, there is a 
need for an intuitive, fast, and reliable solution that helps users 
stay updated and never miss an event.

Problem Statement
Art enthusiasts need an efficient and user-friendly way to stay informed about upcoming art 
events, exhibitions, and concerts. The current tools available are fragmented and often fail 
to provide timely updates, causing users to miss events they are interested in. Users desire a 
solution that aligns with their fast-paced lifestyle, offering quick and intuitive access to event 
information, with personalized alerts and notifications that ensure they never miss an event.

Objectives & Goals

� Enhance User Engagement with 
Personalized Alerts: Implement a 
robust alert system that allows 
users to customize notifications 
based on their preferences (event 
type, location, date, proximity). 
This will ensure users receive 
timely updates and never miss an 
event.


� Simplify the Event Discovery and 
Booking Process: Develop a user-

friendly interface that streamlines the 

discovery and booking of art events, 

making it quick and intuitive. This will 

cater to users' fast-paced lifestyles, 

providing a seamless experience from 

browsing to booking.

Design Process
Creating an art events app isn't just about coding and pixels—it's about crafting an 
experience that makes art lovers say, "Where have you been all my life?" To achieve this, 
I followed a structured design process infused with creativity and dedication. I kick off by 
diving deep into the minds of our users, understanding their quirks and frustrations. This 
research sets the stage for defining clear, relatable problem statements and personas. 
Next, I unleash our creativity during the ideation phase, where no idea is too wild. With a 
solid plan in hand, we dive into the design phase, ensuring our app looks as slick as a 
modern art piece. Finally, we put our baby through rigorous testing, tweaking and 
perfecting until it’s ready to dazzle users and keep them coming back for more. This 
process ensures our app not only meets user needs but does so with a flair that makes 
discovering and booking art events a delightful breeze.
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Product Users
Our product users are art enthusiasts who 
live fast-paced lives and seek a seamless, 
intuitive way to stay updated on and book 

their favorite art events, exhibitions, and 
concerts. They value personalized alerts and 

real-time proximity notifications to ensure 
they never miss an event.

Quantitative Research

To ensure our art events app effectively meets the needs of our target users, we conducted 
comprehensive quantitative research. This involved collecting and analyzing data from a 

broad user base to identify key trends, preferences, and pain points. Through detailed 
surveys and usage analytics, we gained valuable insights into user behaviors and 
expectations. These findings form the foundation of our app’s design and feature set, 
ensuring we deliver a solution that is both highly functional and user-centric.

Observations

85%

High Demand for Personalized Alerts: 85% of 
users indicated a strong preference for 
personalized alerts based on event type, location, 
and timing.

78%

Proximity Notifications Valued: 78% of 
respondents expressed interest in 
proximity alerts that notify them of 
events happening nearby in real time.

92%

Mobile Usage Dominates: 92% of users primarily 
use mobile devices to search for and book events, 
emphasizing the importance of a mobile-friendly 
interface.

68%

Frustration with Current Tools: 68% of 
users found current event discovery 
methods (newsletters, social media) 
inadequate and cumbersome.

74%

Desire for Quick Booking: 74% of users preferred a 
booking process that takes less than 3 minutes, 
underscoring the need for a streamlined and fast 
booking system.

80%

Positive Reception to Modern Design: 
80% of users responded positively to 
the idea of a modern, sleek app 
design, associating it with ease of use 
and reliability.

User Needs

Personalized Alerts: Users need a reliable system to receive notifications 

tailored to their specific interests, including event type, location, and timing.

Proximity Notifications: Users desire real-time alerts for events happening 
nearby, enabling them to make spontaneous plans.

Seamless Booking Experience: Users require a quick and intuitive booking 

process that fits into their busy schedules, allowing them to reserve spots at 

events in under three minutes.

1. Fragmented Information Sources 

Users are frustrated with having to 
navigate multiple platforms and sources 
to find information about art events, 
which is time-consuming and inefficient.

2. Missed Events

Without timely alerts, users often miss 
events they are interested in, leading 
to dissatisfaction and missed 
opportunities.

3. Tedious Booking Processes

Existing tools often have complicated 
and lengthy booking processes, 
which do not cater to the fast-paced 
lifestyles of the users.

Pain Points

User Challenges

Staying Updated on Events: Users struggle to keep track of numerous art events, 
exhibitions, and concerts across various platforms, leading to missed opportunities and 
frustration.

Receiving Relevant Notifications: Users face challenges in receiving timely and relevant 

notifications that match their interests and location, making it difficult to stay informed 

about events they care about.

Efficient Event Booking: Users find it challenging to book events quickly and effortlessly 
due to cumbersome and fragmented booking processes, which do not align with their 
fast-paced lifestyles.

Competitor Analysis

Personalized Recommendations: Based on user preferences and previous 
activities, the app suggests events and venues tailored to individual tastes.

Time Comprehensive Event Listings: Out provides users with an extensive, 
regularly updated list of events happening in their city.

Features :

Time Out is a well-known global platform that provides 
comprehensive listings and reviews of events, restaurants, bars, 
and activities in cities around the world, including London.

Time Out

Event Discovery: Users can easily search for events by 
category, location, and date, with detailed information 
about each event.
Ticket Management: The app provides a seamless ticket 
purchasing and management system, allowing users to 
buy tickets, receive digital tickets, and get event 
reminders.

Features :

Eventbrite is a popular event management and ticketing 
platform that allows users to discover, create, and promote 
events.

Eventbrite
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User Personas

Description

Sophie Taylor is a 29-year-old art enthusiast living in 

London. With a Master's Degree in Art History, she works 

as a curator at a contemporary art gallery. 

A day in their life

� Sophie starts her day early with a quick workout at 

her local gym.�

� Afterward, she enjoys a coffee while checking her 

emails and the latest art news on her phone.�

� She heads to the gallery, where she spends the 

morning preparing for an upcoming exhibition.�

� By lunchtime, Sophie catches up with a colleague at 

a nearby cafe, discussing the latest art events in 

London.�

� In the afternoon, she meets with artists and 

coordinates logistics for future exhibits. After work, 

Sophie loves to attend art openings, lectures, or 

concerts.�

� Before bed, she often scrolls through her favorite 

apps to find new events and set reminders for 

upcoming exhibitions.

Pain points

� Lack of Personalized 

Alert�

� Complicated 


      Booking Processes

Maslow Pyramid

Self Actualisation

Love Belonging

Safety

Physiological

Esteem

"As someone deeply passionate about art, staying 

updated on the latest exhibitions and events is crucial 

for both my personal and professional life. I need an app 

that not only keeps me informed about upcoming 

events tailored to my interests but also makes the 

booking process quick and hassle-free. 

James Edwards
Graphic designer

About
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Description

James Edwards is a graphic designer living in London. 

With a Bachelor's Degree in Graphic Design, he works for 

a leading creative agency and freelances on the side.

A day in their life

� James begins his day with a cup of coffee while 

browsing through design blogs and checking his 

emails�

� He spends his mornings working on client projects at 

his agency, often collaborating with colleagues on 

creative concepts�

� During lunch, he enjoys visiting local galleries or 

taking a walk to gather inspiration�

� In the afternoon, James continues his work, 

interspersed with meetings and brainstorming 

sessions�

� Evenings are dedicated to attending art openings, 

networking events, or working on freelance projects.

Pain points

� Information Overloa�

� Missed Opportunitie�

� Inefficient Booking 

Processes

Maslow Pyramid

Esteem

Love Belonging

Safety

Physiological

Self Actualisation

"As a graphic designer with a hectic schedule, I need an 

app that helps me stay on top of the latest art events 

without sifting through endless information. Timely 

notifications and a quick, hassle-free booking process 

are essential for fitting art openings and exhibitions into 

my busy day. Having everything centralized in one app 

would make discovering and attending events so much 

easier and more enjoyable. 

Task Mapping - Sophie Taylor

Task

Discovering 
an Art Event

1 2 3 4

Setting Alerts 
for Events

Booking Tickets Attending the Event

Environment

Challenges

Emotions

Urgency Level

Design


Opportunity

Set up notifications or 
alerts for events she 

doesn't want to miss.

 Set up notifications or 
alerts for events she 
doesn't want to miss.

Ensuring alerts are 
accurate and timely; 

concerned about 
missing important 

events.

Offer customizable alert 
options with clear 

instructions to build 
user confidence.

 Search for 
upcoming art 

exhibitions or events 
that match her 

interests.

At home, browsing on 
her tablet, or during a 

commute on her phone.

Overwhelmed by the 
volume of events and 
information; difficulty 

finding events that fit her 
schedule.

Provide personalized 
event recommendations 

and filters to narrow 
down choices quickly.

Frustrated by the time it 
takes to find relevant 

events.

Moderate; Sophie 
plans her schedule 

in advance but 
wants to secure 

spots early.

High; Sophie wants to 
stay informed without 

constantly checking the 
app.

High; Sophie wants a 
smooth, quick booking 

experience to avoid 
missing out.

Moderate; Sophie 
needs quick access 
to event details and 

directions.

Relieved when alerts 
are set.

Frustrated by any 
delays or 

complications.

Slightly stressed about 
logistics.

Navigate through the 
booking process to 
purchase tickets for 

selected events. 

During a lunch break or 
late at night, using her 
laptop or smartphone.

Encountering a tedious 
booking process; 

difficulty completing the 
purchase quickly.

Streamline the booking 
process with fewer 
steps and auto-fill 

options to save time.

Use the app to get 
directions and check 
event details on the 

day of the event.

On the way to the event, 
using her phone to 

check details.

Ensuring she has all the 
necessary information 
on hand; navigating to 

the venue.

Include a detailed event 
page with directions, 

maps, and contact info 
to ease the process.

Task Mapping - James Edwards

Task

Discovering 
an Art Event

1 2 3 4

Setting Alerts 
for Events

Booking Tickets Attending the Event

Environment

Challenges

Emotions

Urgency Level

Design


Opportunity

Purchase tickets 
quickly and efficiently, 

often on the go 
between projects.

At his desk, toggling 
between work and 

personal tasks, or on 
the go using his phone.

Ensuring the alerts are 
relevant and not too 

frequent.

Allow customization of 
alert frequency and 
relevance to ensure 

they add value without 
being intrusive.

Look for art events 
that inspire his 

creative work, such 
as exhibitions or 

indie shows.

At home in the evening 
or during a break at a 
coffee shop, using his 
laptop or smartphone.

Filtering through too 
many options; difficulty 
finding events that align 

with his taste.

Offer a "Discover" feature 
that highlights events 

based on his past 
interests and browsing 

history.

 Impatient with the 
search process.

Moderate; James 
seeks events that align 
with his work schedule 

but isn’t always 
planning ahead.

Moderate; James likes 
to be in the know but 
values quality over 

quantity in notifications.

High; James needs a 
fast, seamless booking 
experience to fit into his 

tight schedule.

Moderate;James 
needs quick, 

reliable access to 
event info without 

disrupting his 
workflow.

Wary of spammy 
notifications.

Irritated by any delays 
or unnecessary steps.

Slightly stressed about 
managing his time 

efficiently.

Navigate through the 
booking process to 
purchase tickets for 

selected events. 

Often while multitasking, 
either during a break at 
work or on the go, using 

his smartphone.

Encountering a slow or 
tedious booking process 

that disrupts his busy 
day.

Simplify the booking 
process by reducing the 

number of steps and 
adding a progress 

indicator, ensuring users 
can complete their 

purchase efficiently.

Access event details 
and get directions on 
the day of the event, 
often squeezing it in 

between other 
commitments.

Rushing to the event, 
using his phone for last-

minute checks on 
details and directions.

Balancing event 
attendance with a busy 
work schedule; ensuring 
he has all the necessary 

details.

Provide a concise event 
summary, with quick 

links to directions and 
calendar integration to 

keep everything 
organized.

5 Why Analysis

Why does Sophie miss art events?

Why does she not receive timely notifications?

Why do the current apps not offer personalized alerts?

Why do the apps lack advanced customization features?

Why might the developers not have prioritized user-centric 


design or conducted thorough research?
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Reviews: Users Feedback (prototype)

Based on user preferences identified 
during our research, we updated the 
homepage to enhance user 
engagement and usability. Initially, a 
CTA button was used to prompt user 
actions. However, feedback indicated 
that users preferred a more intuitive 
and visually appealing interface. In 
response, we replaced the CTA button 
with the entire event picture serving 
as a clickable button. This change 
makes the interface cleaner and 
leverages the visual appeal of event 
images, allowing users to easily access 
event details by tapping directly on 
the picture. This adjustment aligns 
with user behavior, improving the 
overall user experience and making 
the app more intuitive and enjoyable 
to navigate.

V1 V2

High Fidelity Screens
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Reviews: Users feedback (HIFI)

In the initial version (v1) of the 
profile input screen, titles were 
merged with input fields, 
following an older design trend. 
However, user feedback indicated 
this approach caused confusion. 
To improve clarity, I separated the 
titles from the input fields, 
positioning them above, and 
made the text larger and bolder 
for better readability. Both 
versions are shown here, 
highlighting the design evolution 
based on user feedback and 
modern UX principles.

V1 V2

Input fields

In the initial design for the 
exhibitions and events pages, the 
search bar featured a text field 
with a separate search title 
positioned on the right-hand side. 
Recognizing the need for a more 
contemporary look, I updated the 
search function to include only a 
magnifying glass icon with a light 
background. This change aligns 
the design with modern UI trends, 
streamlining the search 
experience while maintaining a 
clean and intuitive interface.

V1 V2

Buttons

In the initial design for the 
exhibitions and events pages, the 
search bar featured a text field 
with a separate search title 
positioned on the right-hand side. 
Recognizing the need for a more 
contemporary look, I updated the 
search function to include only a 
magnifying glass icon with a light 
background. This change aligns 
the design with modern UI trends, 
streamlining the search 
experience while maintaining a 
clean and intuitive interface.

V1 V2

Search bar

User feedback indicated 
confusion with the use of a heart 
icon to represent the "favourite" 
action, as many associated the 
heart with "liking" rather than 
marking a favorite. To address 
this, I replaced the heart icon 
with a star, a symbol universally 
recognized for marking favorites. 
This change was guided by the 
design principle of leveraging 
global and regional knowledge 
to ensure that icons and symbols 
align with user expectations, 
reducing potential 
misunderstandings and 
enhancing the overall user 
experience.

V1 V2

Aligning Icons with User Expectations

Future development plans

While our app is designed with a mobile-first approach to cater to the on-the-go lifestyles 
of our users, we are also exploring the potential for a desktop version. Our initial focus on 
mobile ensures a seamless and intuitive experience, prioritizing accessibility and 
convenience. However, recognizing the value of cross-platform functionality, we have 
begun developing concepts for a responsive desktop application. This future desktop 
version will maintain the sleek design and user-friendly features of the mobile app, 
providing a consistent and engaging experience across all devices.

Wrapping “app”

Our art events app is meticulously designed to cater to the needs of art enthusiasts who 
lead fast-paced lives. Through extensive research, we identified the critical pain points and 
preferences of our users, guiding us to develop personalized alerts, proximity notifications, 
and a streamlined booking process. The app's modern, intuitive design ensures an 
engaging user experience, aligning with contemporary aesthetics and functionality. While 
we have prioritized a mobile-first approach to meet the demands of our on-the-go users, 
we are also laying the groundwork for a responsive desktop version to offer a seamless 
cross-platform experience. By continually refining our app based on user feedback, we aim 
to create a reliable, user-centric platform that enhances the discovery and enjoyment of 
art events.
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Handing over <>

The handover process is a critical part of the design journey, where ideas transition 
from sketches and screens to actual, usable features. It’s an important step to make 
sure everything we’ve envisioned is clearly communicated and implemented. For an 
app as detailed as this one, getting the handover right is key. That’s why I’ve included 
this section—to highlight how we’ve approached this stage. I’ve also added a couple 
of examples to show how we’ve handled the process, ensuring that even the most 
intricate parts of the app come together smoothly.

Splash Screen

In our design process, the splash screen plays a vital 

role in setting the tone for the user's experience. To 

make the initial wait more enjoyable, we opted to 

include a GIF that adds a touch of dynamic flair right 

from the start. This not only engages the user but also 

creates a smooth transition into the app. The splash 

screen seamlessly fades into the homepage, where 

the real exploration begins. I’ve added detailed 

comments about the page animation and the GIF, 

ensuring that these elements work together to create 

a polished and inviting first impression.

In our design process, the splash screen plays a vital 

role in setting the tone for the user's experience. To 

make the initial wait more enjoyable, we opted to 

include a GIF that adds a touch of dynamic flair right 

from the start. This not only engages the user but also 

creates a smooth transition into the app. The splash 

screen seamlessly fades into the homepage, where 

the real exploration begins. I’ve added detailed 

comments about the page animation and the GIF, 

ensuring that these elements work together to create 

a polished and inviting first impression.

In our design process, the splash screen plays a vital 

role in setting the tone for the user's experience. To 

make the initial wait more enjoyable, we opted to 

include a GIF that adds a touch of dynamic flair right 

from the start. This not only engages the user but also 

creates a smooth transition into the app. The splash 

screen seamlessly fades into the homepage, where 

the real exploration begins. I’ve added detailed 

comments about the page animation and the GIF, 

ensuring that these elements work together to create 

a polished and inviting first impression.

Event Details to Checkout

This example focuses on the user flow from selecting an event to completing the purchase and adding 

it to their calendar. After an event is chosen, users experience unique transition animations designed to 

highlight this key part of the journey. I’ve included notes on these animations, explanations for less 

obvious features, and arrows to guide the flow. Dashed arrows indicate optional paths, like adding the 

event to the calendar, ensuring every step is clear and intentional.

Thank You
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